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introduction

The following examples are intended to demonstrate the positive impact a visual identity
can have when cohesively maintained and appropriately applied across a broad range
of situations and media. They are designed to help you consider how type, color and
the UCSF signature can work harmoniously within a piece (and across pieces) to form a

coherent institutional look and feel, while making room for variation and creative expression.

All materials featured were created by UCSF Public Affairs. Questions about the design or
requests for information about creative services should be directed to UCSF Public Affairs.
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2-color newsletter samples

These two-color tabloid news-
papers demonstrate how the
identity can be applied to quick-

to our neighbors

turnaround publications.

UGSk

University of California
San Francisco

To Our Neighbors
11" x 17", folded to 11" x 8.5"

‘aovancing health worldwide

Public Aftars
San Francisco, GA
41430482

Newsbreak
11" x 17", folded to 11" x 8.5"

Mayor Gavin Newsom talks with Regis Kely, sxccutive dirsctar of

0B3, on a tour of UCSF Mission Bay.

UCSF showcases biotechnology at

1 May, UCSF opened the first cen
ter in the country to focus on the
specific cardiovascular needs of
‘Asian Pacific Istanders.

[32.6 percent) of San Francisco's population, and
heart disease is their leading kiler

The UCSF Asian Hearl and Vascular
Centor, located st UCSF Madical Center at Mourt
Zion, serves one of the Bay Arsa's fastest growing
minority groups. Asians account for about one-thid

“Many ceaple in the Asian coouiation e at gek_and

July - September 2006

UCSF opens first US Asian Heart
and Vascular Center . cunonsmoc

organizations, and 1o establish education and
outreach programs in local Asian comimurites.

“This insitution is: sensitive not only to the fan-
guage, but the varying cultures of the Asian
population,” skt San Francisco-based State
Assembly Speaker peo Tempore Leland Y. Yee,
who attended the grand opening on May 10,
This is & way 10 83y you afe welcome and you
area pant of tha San Francsco Gommunty*
For more information on the UCSF Asian
Heart and Vascular Center, please call

newsbreak

Qo]

BY LISA CISNEROS

‘Nows from tho University
of California, San Francisco
VOL 21,40, 2 Spring 2008
For daily news, go to:
‘www.ucs! aduloday

UCSF in the community:

gation & opportumty

Hmcsemca has lang been a part of the University's
fourloid mission, a commstment that usualy involves the
other three - teaching. conducting research and providing
patien care.

This sanse of social responsibilty has deep roots at the

and the medical center - 1o take an inventory. A web-based
survey to compile that inventory found UCSF has more than
o i

and units, that benefit hundres of men, women and children
inthe Bay Avea every yoar,

university, dating back
a5 the Affilated Colleges - the precussor to UGSF. Doc-
tors and studonts from the medical from

a8 exemptary miodels of aca-
ﬂ-ninmlvnunnv partnerships characterized by sustained

Parnassus Heights 1o treat the il and injured who gathered in
Golden Gate Park after the 1906 earthquake.

Today, UCEF facaity, stalf end students ars enpaged in

partners, sharing of leadership and
power, and lessons humbly leamed.” the task force reported
in August 2005,

One ofthe more important essons that UCS has learmed

= whether it's treating underserved, rbql\ -risk homedess. pa-
tients at
Francisca’s pobkc schools 1o mprove science education or
offering froe leGtures in wemen's heallh available 1o a8 via
the Intermet,

UCSF's diverse group of grassroots commanity parinersiips
are now gaining renewed aftention with an ey toward forg-

ing more i g

over the. yon

contesa o1 poge
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4-color newsletter samples

identity application

These four-color newsletters carry
the UCSF master brand identity to pancreas cancer newsletter
potential donors, former patients
and referring physicians.

I
~

Pancreas Cancer News
8.5" x 11"

Comprehensive Cancer Center Report
8.5"x 11"

4-color newsletter samples

comprehensive cancer center report

University of California, San Francisco | Public Affairs | Visual Identity Standards




4-color newsletter samples (continued)

These four-color newsletters use the
UCSF Medical Center identity to reach
referring physicians. Other titles in this
newsletter suite include Neuroscience,
UCSF Heart & Vascular Center News,
and Inside Surgery.

UCSF Children’s Hospital News
8.5"x 11"

Orthopaedic Surgery News
8.5" x 11"

children’s hospital news

i

UGS Children's Hospital

at VESF Medical Center

Hospitalists Knit Together
atient Ca

orthopaedic surgery news

In e==asang knee ni

University of California, San Francisco | Public Affairs | Visual Identity Standards

identity application

~
I

4-color newsletter samples (continued)




These annual reports demonstrate how

the identity can be applied to high-end comprehensive cancer center
print pieces. annual report 2002

Comprehensive Cancer Center
Annual Report 2002
8.25" x 12.25"

Comprehensive Cancer Center
Annual Report 2003
11" x 8"

comprehensive cancer center
annual report 2003

MOTORS




campaign material samples

Graphic identity standards work
across media applications, reinforcing aids research institute campaign brochure
our brand. The AIDS Research Institute
“Think Again” campaign materials (a
brochure, card and custom-designed
website) are featured here.

AIDS Research Institute brochure
7.5"x7.5"

AIDS Research Institute card
7.5"x7.5"

AIDS Research Institute website
www.ari.ucsf.edu

aids research institute campaign card

iz AIDS Research Insifite at UCSF = comnisd 1o s
Jrs— v
AT - 19 vt T, AT, A ASTAy e MY vk
A s of oue s Ay e e o cankLe
e

208 s W W
¢ o My a0 i s, G4 8025
o ISR i AL AT

o st

anueston

UG oo

s of the AIDS Research Institute at UCSF
AP 5 caryaasee of muve han 50 e rogrars and inborztaries, iy

e o e e e et

aids research institute campaign website

"
L e— [Ty B o
s Prrg s (EA B Mg "

t : :
i evismnag

Wateamaiy, s |
B i

AIDE Rasaaneh Nainite
P o b

Anal | Pawwnr | b b B | Bewe |
E Pt M s | T} e j
atout
S e A ek S

i sy

University of California, San Francisco | Public Affairs | Visual Identity Standards

identity application

campaign material samples




poster samples

The UCSF master brand must be
applied to communications pieces
designed for internal as well as
external audiences, as these
posters demonstrate.

Colorectal Cancer Symposium poster
18" x 32"

www.ucsf.edu science café
shuttle poster
11" x 17"

stemcellfacts.ucsf.edu shuttle poster
11" x 17"

colorectal cancer poster
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stemcellfacts.ucsf.edu poster

www.ucsf.edu science café poster

Get the facts. See the futura.
Visit UCSF's new stem cell websiigs

sclence café

www.ucsf.edu

| Visual Identity Standards

poster samples




fleet graphics

The University’s vehicles are seen regularly not only on our campuses, but throughout San Francisco and
the Bay Area. Considered one way, these vehicles constitute a fleet of four-wheeled “billboards” — a major
service and community touch point in UCSF “packaging.” Therefore, consistent use of our identity on these
vehicles increases our visibility, protects the integrity of the brand and unifies the fleet. All UCSF vehicles that
display a logo or other graphics must conform, then, to our identity standards. The standards described
here are required for newly acquired vehicles that display the logo, but are optional for existing vehicles.

A special variation of the UCSF signature has been developed for UCSF shuttles and vans. It has a more
horizontal configuration to accommodate vehicle design and ensure legibility of the brand.
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UCSF signature configuration
for fleet graphics

University of California
San Francisco

The exact location and configuration of the shuttle signature are determined by vehicle specifications and
UCSF Public Affairs. To have UCSF fleet graphics installed on a vehicle, please contact UCSF Public Affairs
(info@pubaff.ucsf.edu).

shuttle bus

| Visual Identity Standards

fleet graphics




fleet graphics application

The shuttle signature should be
displayed on both sides of the vehicle.
If a vehicle is light in color, the shuttle
signature will be the official two-color
configuration. If the vehicle is dark, the
shuttle signature will be bright white.
The UCSF shuttle signature should
not be used in conjunction with other
(partner) logos on vehicles.

Older shuttles use the seal in their
graphics. That application is
gradually being phased out due
to increased costs.

For questions regarding fleet graphics,
please contact UCSF Public Affairs
(info@pubaff.ucsf.edu).

electric car
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vanpool

vanpool

shuttle bus
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signage
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Signage is another important element of the UCSF identity system. Effectively branded signage provides an
important opportunity to make a positive impression on both internal and external audiences. Consistent
signage standards help reinforce our identity and raise visibility for the institution. These standards also help
identify, locate, direct and inform with a consistent voice/look across our various locations.

In addition to the present document, two guides have been developed that address signage: the UCSF
Signage Standards Manual and Ordering Catalog and the UCSF Donor Signage Guidelines.

The UCSF Signage Standards Manual covers:

® g statement of design intent

an outline of the design standards and graphic elements that make up the program
an overview of some of the different exterior sign types

a detailed look at the department/room identification sign group and

instructions on how to order signage

signage

For information about our signage standards, please contact UCSF Capital Programs & Facilities
Management (CPFM).

freestanding building information kiosk
identification sign

UGSk
o205

Parnassus

jlehn and
| Elizabeth Smith Way

Moffitt/Long

Hospitals

&
&
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donor signage

The UCSF Donor Signage Guidelines cover:

e consistent and appropriate recognition of major donors to UCSF

e the use of high-quality signage materials in all donor recognition applications

e consistency with the UCSF Signage Standards Manual and Ordering Catalog and
e adherence to the UCSF identity system

If you have questions about donor guidelines or need assistance with the naming process, please contact
UCSF Public Affairs (info@pubaff.ucsf.edu).

donor signage: preferred branding

John and Elizabeth Smith
West Gateway

Mission Bay j

NOTE: the tagline is not I |

appropriate on UCSF H H

architectural signage [ |

signage: secondary donor signage lockup

UCSF John and Elizabeth Smith West Gateway

University of California, San Francisco
Mission Bay

donor signage: minimum branding

University of California, San Francisco

John and Elizabeth Smith West Gateway E
Mission Bay %

| Visual Identity Standards
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